
Cut backs.

DIR and TXMOS pricing.

Disaster recovery and business continuity.

End of year rotation beginning.  New building coming
online.

Equipment still needs to be purchased to maintain
adequate levels of service.  Probably no new projects for
next fiscal year though.

Everything purchased for opening.

Flat funding increase.  The purse strings aren't moving in
either direction, so I can't see any uptick in the next 6-12
months.

Funding/capital expenditures by upper management; new
customer requirements?

General economic recovery and restoration of
endowment income.

Group needs ageing EQ.

I anticipate continued purchases to replace outdated
equipment.

Improvement in economy and increased budgets for
spending.

Improving AV service to class rooms.

Income/budget cuts.

New building construction.

New classroom construction, replacing old equipment.

New facility.

New management.  Creating user friendly environments
due to limited AV resources.

New technology is being explored to use PC's as a main
equipment control processor instead of the conventional
AV control processors.

Only planned purchases and supplies. No new additional
equipment.

Slightly above past indicators, to "catch up" if you will,
from deferred purchases, etc.

Student enrollment.

The need for AV upgrades is still there - the decision to
fund upgrades and new projects will (in time) have to be
addressed.  A pause in funding for these projects is not
sustainable to allow operations to keep going.

Upgrades and replacement.

Video conference and telemed usage to save money.

We are beginning to move more of our conference/
classroom equipment to 16:10 from 4:3.

We have a set budget which is conservative and we plan
that our spending will follow.

Low demand (rating of 3, 2 or 1)

Based on needs of the programs.

Budget restraints.

Business seems to be picking up very slowly.

Current AV equipment is more than 8 years old and may
need replacing.

Current economic situation, Federal and State health
Care budgets in flux, higher than expected expenditures
related to patient care.

Economy.

Increasing budget cuts.

Is it necessary.

Minimal. Repair or replace units that fail, no expansion.

Need to upgrade and update current equipment.

No A/V manager speaking on behalf of the audio video
needs.

Not much money in the budget line this year.

Still in a down economy.

We will evaluate new technology in 2010 and plan to
make purchases in 2011 and 2012.

Year end is March 31 and some funds are coming in from
other depts that can’t spend their budget by end of FY.
Next FY budgets may not address the AV plan.

Page 58 InfoComm International Economic Snapshot Survey, February 2010
© InfoComm International 2010



Exhibit G12: Systems Priorities

Full sample

February 2010
Oct.
2009

July
2009

High Moderate Low Not at all
Not sure/

no response High High

Conferencing systems equipment and services
(audio, video and teleconferencing) 22.4% 30.4% 22.4% 15.2% 9.6% 11.4% 18.9%

Control systems (e.g., a system that is used to
control multiple AV peripherals or platforms) 24.0% 32.0% 24.8% 8.0% 11.2% 11.4% 20.8%

Digital signage 14.4% 22.4% 30.4% 18.4% 14.4% 5.7% 13.2%

High definition displays 16.8% 35.2% 26.4% 11.2% 10.4% 2.9% 9.4%

IT expenditures related to AV uses 12.8% 38.4% 27.2% 6.4% 15.2% 0.0% 9.4%

AV peripherals (e.g., furniture, cable, connectors,
mounting, lighting, etc.) 12.0% 40.0% 30.4% 7.2% 10.4% 11.4% 17.0%

Signal management (e.g., encoders, decoders,
switches, etc.) 10.4% 33.6% 28.8% 13.6% 13.6% 8.6% 11.3%

General AV expenditures not included above 3.2% 44.8% 27.2% 4.0% 20.8% 5.7% 15.1%

Education sector

February 2010
Oct.
2009

July
2009

High Moderate Low Not at all
Not sure/

no response High High

Conferencing systems equipment and services
(audio, video and teleconferencing) 17.6% 25.0% 32.4% 16.2% 8.8% 11.5% 18.8%

Control systems (e.g., a system that is used to
control multiple AV peripherals or platforms) 30.9% 36.8% 20.6% 4.4% 7.4% 15.4% 25.0%

Digital signage 11.8% 22.1% 38.2% 17.6% 10.3% 7.7% 15.6%

High definition displays 11.8% 35.3% 32.4% 13.2% 7.4% 3.8% 9.4%

IT expenditures related to AV uses 11.8% 44.1% 26.5% 5.9% 11.8% 0.0% 15.6%

AV peripherals (e.g., furniture, cable, connectors,
mounting, lighting, etc.) 13.2% 41.2% 30.9% 7.4% 7.4% 15.4% 21.9%

Signal management (e.g., encoders, decoders,
switches, etc.) 8.8% 32.4% 35.3% 13.2% 10.3% 7.7% 15.6%

General AV expenditures not included above 4.4% 47.1% 26.5% 4.4% 17.6% 7.7% 15.6%

Tale continued on following page
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Exhibit G12: Systems Priorities

Corporate sector

February 2010
Oct
2009

July
2009

High Moderate Low Not at all
Not sure/no

response High High

Conferencing systems equipment and services
(audio, video and teleconferencing) 20.0% 33.3% 10.0% 20.0% 16.7%

Data not
available

Data not
available

Control systems (e.g., a system that is used to
control multiple AV peripherals or platforms) 10.0% 26.7% 26.7% 20.0% 16.7%

Digital signage 20.0% 13.3% 20.0% 23.3% 23.3%

High definition displays 16.7% 36.7% 23.3% 6.7% 16.7%

IT expenditures related to AV uses 13.3% 33.3% 20.0% 13.3% 20.0%

AV peripherals (e.g., furniture, cable, connectors,
mounting, lighting, etc.) 6.7% 43.3% 30.0% 6.7% 13.3%

Signal management (e.g., encoders, decoders,
switches, etc.) 10.0% 36.7% 10.0% 20.0% 23.3%

General AV expenditures not included above 0.0% 46.7% 20.0% 3.3% 30.0%

Exhibit G13: Economic Condition Confidence

Which of the following statements best describes your sentiments regarding overall economic conditions
as of January 2010?

Already
on the

upswing

Stable, and
will pick up

in 2010

Stable, but will
not pick up

until 2011 or
later

Tracking
downward, and
will bottom out

in 2010

Tracking
downward, will not

bottom out until
2011 or later

Full sample 6.4% 29.6% 32.8% 13.6% 8.8%

Education sector 5.9% 20.6% 38.2% 14.7% 13.2%

Corporate/business sector 0.0% 46.7% 30.0% 10.0% 3.3%
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Exhibit G14: If money were available, what would be the biggest “wish list” AV item you
would want to purchase this year?

• 4 HD projectors for large venues on campus.
• A complete control system for a full new AV system

for the new facilities
• A couple of large-venue video projectors.
• A Mac with HD editing capability.
• A pair of projectors and screens for one of our large

conference rooms.
• Adding control systems to existing technology

equipped rooms.
• An event capture/media distribution system.
• Audio processors, digital switchers, digital signage

including video walls and what would replace
projectors.

• Conferencing system.
• Control system upgrade/replacement.
• Crestron DM.
• Digital signage {3 mentions}
• Digital signage and general AV expenditures
• Equip classrooms with high definition projectors.
• Equip rooms with control systems to help manage

them remotely.
• Extron MediaLink Control of every classroom.
• Full training space integration.
• HD projector
• HD VC.
• HD video pkg.
• High def display for board room.
• High lumen 12K installation grade projectors.
• Integration of virtual vtc incorporating streaming and

archival tools and upgrade all projectors throughout
all 40 rooms.

• LCD monitors and control systems.
• LCD projectors -- the dozens of Hitachi's we

purchased are dying as soon as the warranty expires.
• LED screens and high resolution and lumens

projectors.
• Life cycle equipment - particularly projectors and

document cameras (visualizers).
• Media servers and new classroom set ups.
• Mixers, speakers, all cables.
• More projectors.
• Network components and web camera applications.
• Network/enterprise streaming and media storage

solution.
• New control panels for rooms to standardize control

panels campus wide.

• New control systems for obsolete equipment.
• New encoders and receivers for satellite uplink.
• New portable speakers.
• New projectors, new VC units, new new new,

whatever they will let me have!
• Newer control systems.
• PC interface to control AV equipment.
• Permanent video conferencing meeting room.
• Plug and play with IT.
• Processors.
• Projector {2 mentions}
• Remote controlled video camera array for

documenting research.
• Replace audio conference processing equipment.
• Replace existing Internal CATV system with HD

infrastructure and replace existing CRT's in all
conference rooms with flat screen technology, i.e.
LCD or LED.

• replace our costly to run auditorium projectors with
more efficient models.

• Replacement LCD projectors.
• Streaming equipment.
• Streaming hardware.
• Teleprompter hardware and software for 3 studio

cameras.
• The ability to go with digital signals from end to end

in more classrooms.
• Update and/or installing AV in many classrooms.
• Upgrade from analog to digital or HD.
• Upgrade of classroom instruction technologies - core

technology upgrades.
• Video conferencing and digital signage.
• Video conferencing and displays.
• Videophones on the desktop, laptops with VTC

cameras, mobile VTC on the phones, Smartboards
with VTC.

• Videoconferencing bridge.
• VTC cameras for select conference rooms.
• Wide screen projectors and large flat panel display

monitors.
• Would love to purchase video conferencing

infrastructure to support SIP calls, desktop units, and
firewall traversal.

• WXUGA projectors.
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Exhibit G16: Facility Plans

Emphasize
building new

facilities Balance

Emphasize
refurbishing

existing facilities

Not
sure/no

response
Average

score

February
2010

survey

Full sample 17.6% 35.2% 33.6% 13.6% 2.6

Education sector 20.6% 32.4% 33.8% 13.2% 2.7

Corporate/business sector 6.7% 30.0% 46.7% 16.7% 2.1

October
2009

survey

Full sample 40.0% 22.9% 22.9% 14.3% 3.2

Education sector 50.0% 26.9% 15.4% 7.7% 3.5

July 2009
survey

Full sample 13.2% 35.8% 41.5% 9.4% 2.4

Education sector 15.6% 43.8% 37.5% 3.1% 2.5
Average score is based on a 1 to 5 scale where 1 = “dedicating most or all resources to refurbishing existing facilities” and 5 =
“dedicated most or all resources to building new facilities.” Not sure/no response values are excluded from average score
calculations.

Facility Plans

6.7%

30.0%

46.7%

16.7%

20.6%

32.4%

33.8%

13.2%

17.6%

35.2%

33.6%

13.6% Full sample
Education sector
Corporate/business sector

Emphasize building
new facilities

Balance

Emphasize refurbish
of existing facilities

Not sure/no response

Exhibit G15
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H. Comparative Tables

Exhibit H1: InfoComm Performance Index  (Summary Scores)

February 2010 October 2009

Past six
months

Next six
months Difference

Past six
months

Next six
months Difference

Overall 63.6 69.9 6.3 57.1 63.8 6.7

Company
type

Systems Integrator 64.4 69.3 4.9 60.4 66.7 6.3

Rental and Staging 57.2 64.2 7.0 45.4 55.4 10.0

Ind. Design Consultant 64.3 69.8 5.5 54.5 60.0 5.5

Manufacturer 66.3 74.5 8.2 59.1 66.5 7.4

Rep/Dealer/Distributor 61.7 72.0 10.3 61.2 67.7 6.5

Ind. Programmer/
Multimedia Prof.

63.3 70.0 6.7 57.7 60.0 2.3

Company
size

Up to $2 million 59.8 68.5 8.7 53.9 59.4 5.5

$2.1–$5 million 57.6 65.6 8.0 52.9 62.1 9.2

$5.1–$10 million 64.0 69.6 5.6 62.5 64.6 2.1

$10.1–$25 million 62.6 67.9 5.3 61.1 67.1 6.0

$25+ million 68.2 73.0 4.8 64.1 71.4 7.3

Location
(U.S. only)

Northeast 62.3 69.7 7.4 52.5 64.4 11.9

South Atlantic 64.2 70.0 5.8 54.1 61.3 7.2

South Central 63.7 69.5 5.8 56.7 61.3 4.6

North Central 64.4 69.4 5.0 60.0 59.6 (0.4)

Mountain/Pacific 61.4 66.1 4.7 59.5 65.8 6.3
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Exhibit H2: Perceived Company Position by Segment 

Taking all factors into consideration (i.e., sales, market/economic conditions, customer 
orders, etc.), do you feel your company is presently in better or worse financial 

health than it was six months ago?

February 2010 October 2009

Change
(*)

Better Same Worse
Average

score Better Same Worse
Average

score

Overall 50.5% 35.8% 13.5% 3.5 31.9% 35.7% 30.8% 3.0 0.5

Company 
type

Systems Integrator 49.6% 33.9% 16.5% 3.4 42.9% 31.4% 25.7% 3.2 0.2

Rental and Staging 48.6% 34.7% 15.3% 3.4 11.5% 23.1% 61.5% 2.4 1.0

Ind. Design Consultant 40.9% 43.2% 15.9% 3.3 25.0% 35.0% 40.0% 2.7 0.6

Manufacturer 56.3% 37.9% 5.7% 3.6 35.3% 35.3% 23.5% 3.0 0.6

Rep/Dealer/Distributor 52.3% 38.5% 9.2% 3.5 29.4% 41.2% 29.4% 2.9 0.6

Ind. Programmer/
Multimedia Prof.

50.0% 35.0% 15.0% 3.5 23.1% 61.5% 15.4% 3.2 0.3

Company 
size

Up to $2 million 45.6% 34.2% 20.2% 3.3 27.4% 35.5% 37.1% 2.8 0.5

$2.1–$5 million 40.0% 36.7% 23.3% 3.2 25.0% 39.3% 35.7% 2.8 0.4

$5.1–$10 million 43.8% 43.8% 12.3% 3.5 45.8% 20.8% 33.3% 3.2 0.3

$10.1–$25 million 41.8% 47.3% 11.0% 3.4 39.3% 42.9% 14.3% 3.3 0.1

$25+ million 65.8% 28.2% 6.0% 3.7 41.4% 37.9% 20.7% 3.2 0.5

Location 
(U.S. only)

Northeast 45.3% 43.2% 11.6% 3.5 34.4% 40.6% 21.9% 3.0 0.5

South Atlantic 47.3% 37.6% 15.1% 3.4 25.0% 18.8% 56.3% 2.6 0.8

South Central 53.5% 30.2% 16.3% 3.6 33.3% 33.3% 33.3% 3.1 0.5

North Central 51.8% 28.9% 19.3% 3.4 32.1% 39.3% 25.0% 3.2 0.2

Mountain/Pacific 48.5% 38.8% 11.7% 3.4 30.0% 35.0% 35.0% 3.0 0.4

* = the change amount listed is the difference in average scores from survey-to-survey.
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Exhibit H3: Strategic Reactions by Segment
Feb 10 Oct 09 Feb 10 Oct 09

Laid off or let staff go Not filled vacant positions

Overall 33.6% 31.9% 28.2% 30.3%

Company type

Systems Integrator 37.5% 32.9% 29.4% 34.3%

Rental and Staging 43.1% 50.0% 40.3% 34.6%

Ind. Design Consultant 29.5% 20.0% 15.9% 20.0%

Manufacturer 29.9% 35.3% 26.4% 38.2%

Rep/Dealer/Distributor 23.1% 17.6% 24.6% 17.6%

Ind. Programmer/Multimedia Prof. 25.0% 23.1% 15.0% 15.4%

Company size

Up to $2 million 20.2% 17.7% 19.3% 24.2%

$2.1 to $5 million 37.8% 46.4% 32.2% 28.6%

$5.1–$10 million 45.2% 20.8% 39.7% 33.3%

$10.1–$25 million 40.7% 50.0% 28.6% 35.7%

$25+ million 41.9% 51.7% 37.6% 48.3%

Location
 (U.S. only)

Northeast 33.7% 28.1% 24.2% 31.3%

South Atlantic 29.0% 43.8% 26.9% 43.8%

South Central 41.9% 33.3% 20.9% 33.3%

North Central 38.6% 50.0% 36.1% 32.1%

Mountain/Pacific 42.7% 22.5% 39.8% 30.0%

Perceived
company
position

Better 28.6% 22.0% 22.5% 18.6%

Same 31.6% 27.3% 30.1% 28.8%

Worse 58.1% 47.4% 44.6% 43.9%

Table continued on following page
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Exhibit H3: Strategic Reactions by Segment
Feb 10 Oct 09 Feb 10 Oct 09

Hired fewer than anticipated Hired more than anticipated

Overall 22.1% 27.6% 9.1% 5.9%

Company type

Systems Integrator 23.0% 32.9% 8.9% 5.7%

Rental and Staging 22.2% 11.5% 5.6% 3.8%

Ind. Design Consultant 11.4% 40.0% 6.8% 15.0%

Manufacturer 24.1% 29.4% 13.8% 5.9%

Rep/Dealer/Distributor 27.7% 23.5% 10.8% 5.9%

Ind. Programmer/Multimedia Prof. 20.0% 15.4% 10.0% 0.0%

Company size

Up to $2 million 7.9% 14.5% 6.1% 3.2%

$2.1 to $5 million 17.8% 21.4% 7.8% 3.6%

$5.1–$10 million 34.2% 37.5% 8.2% 12.5%

$10.1–$25 million 27.5% 46.4% 15.4% 10.7%

$25+ million 36.8% 48.3% 11.1% 3.4%

Location 
(U.S. only)

Northeast 18.9% 28.1% 9.5% 3.1%

South Atlantic 21.5% 28.1% 7.5% 3.1%

South Central 23.3% 26.7% 9.3% 0.0%

North Central 16.9% 32.1% 13.3% 7.1%

Mountain/Pacific 20.4% 20.0% 4.9% 12.5%

Perceived
company
position

Better 22.1% 45.8% 12.3% 8.5%

Same 26.0% 27.3% 6.6% 7.6%

Worse 12.2% 10.5% 4.1% 1.8%

Table continued on following page
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Exhibit H3: Strategic Reactions by Segment
Feb 10 Oct 09 Feb 10 Oct 09

Outsource rather than hire
Doing more internally rather than

with outside resources

Overall 20.5% 21.6% 35.3% 36.8%

Company type

Systems Integrator 24.6% 27.1% 35.9% 42.9%

Rental and Staging 29.2% 23.1% 45.8% 61.5%

Ind. Design Consultant 4.5% 10.0% 20.5% 25.0%

Manufacturer 11.5% 23.5% 37.9% 29.4%

Rep/Dealer/Distributor 13.8% 11.8% 27.7% 17.6%

Ind. Programmer/Multimedia Prof. 25.0% 23.1% 30.0% 15.4%

Company size

Up to $2 million 21.9% 16.1% 36.0% 37.1%

$2.1 to $5 million 26.7% 32.1% 46.7% 42.9%

$5.1–$10 million 26.0% 29.2% 41.1% 33.3%

$10.1–$25 million 15.4% 21.4% 35.2% 50.0%

$25+ million 22.2% 27.6% 35.9% 37.9%

Location
 (U.S. only)

Northeast 17.9% 12.5% 35.8% 34.4%

South Atlantic 20.4% 40.6% 28.0% 34.4%

South Central 20.9% 33.3% 39.5% 40.0%

North Central 18.1% 25.0% 37.3% 28.6%

Mountain/Pacific 27.2% 12.5% 40.8% 50.0%

Perceived
company
position

Better 21.0% 23.7% 35.9% 37.3%

Same 21.4% 16.7% 32.1% 30.3%

Worse 16.2% 24.6% 41.9% 43.9%

Table continued on following page
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Exhibit H3: Strategic Reactions by Segment
Feb 10 Oct 09 Feb 10 Oct 09

Cut salaries or benefits Increased salary or benefits

Overall 26.0% 26.5% 8.6% 3.2%

Company type

Systems Integrator 29.4% 28.6% 12.5% 7.1%

Rental and Staging 40.3% 42.3% 1.4% 3.8%

Ind. Design Consultant 13.6% 20.0% 2.3% 0.0%

Manufacturer 20.7% 17.6% 6.9% 0.0%

Rep/Dealer/Distributor 15.4% 29.4% 7.7% 0.0%

Ind. Programmer/Multimedia Prof. 20.0% 15.4% 5.0% 0.0%

Company size

Up to $2 million 20.2% 29.0% 9.6% 4.8%

$2.1 to $5 million 36.7% 32.1% 6.7% 0.0%

$5.1–$10 million 24.7% 8.3% 8.2% 12.5%

$10.1–$25 million 26.4% 28.6% 14.3% 0.0%

$25+ million 30.8% 41.4% 8.5% 0.0%

Location 
(U.S. only)

Northeast 20.0% 28.1% 9.5% 0.0%

South Atlantic 24.7% 37.5% 8.6% 3.1%

South Central 18.6% 13.3% 14.0% 0.0%

North Central 31.3% 25.0% 12.0% 3.6%

Mountain/Pacific 41.7% 32.5% 2.9% 2.5%

Perceived
company
position

Better 21.4% 23.7% 12.3% 6.8%

Same 24.5% 12.1% 6.1% 1.5%

Worse 47.3% 47.4% 1.4% 1.8%

Table continued on following page
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Exhibit H3: Strategic Reactions by Segment
Feb 10 Oct 09 Feb 10 Oct 09

Delayed or decreased pay increases Boosted planned pay increases

Overall 34.9% 36.2% 3.8% 1.6%

Company type

Systems Integrator 33.9% 44.3% 2.8% 4.3%

Rental and Staging 51.4% 53.8% 2.8% 0.0%

Ind. Design Consultant 31.8% 30.0% 0.0% 0.0%

Manufacturer 37.9% 29.4% 5.7% 0.0%

Rep/Dealer/Distributor 26.2% 23.5% 9.2% 0.0%

Ind. Programmer/Multimedia Prof. 20.0% 7.7% 5.0% 0.0%

Company size

Up to $2 million 21.9% 37.1% 4.4% 1.6%

$2.1 to $5 million 45.6% 39.3% 3.3% 0.0%

$5.1–$10 million 31.5% 25.0% 2.7% 4.2%

$10.1–$25 million 46.2% 50.0% 6.6% 0.0%

$25+ million 46.2% 44.8% 3.4% 3.4%

Location 
(U.S. only)

Northeast 33.7% 31.3% 1.1% 0.0%

South Atlantic 34.4% 50.0% 3.2% 6.3%

South Central 44.2% 40.0% 7.0% 0.0%

North Central 39.8% 46.4% 8.4% 0.0%

Mountain/Pacific 45.6% 30.0% 1.0% 0.0%

Perceived
company
position

Better 29.7% 32.2% 5.4% 5.1%

Same 35.2% 30.3% 3.1% 0.0%

Worse 54.1% 49.1% 0.0% 0.0%

Table continued on following page
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Exhibit H3: Strategic Reactions by Segment
Feb 10 Oct 09 Feb 10 Oct 09

Cut staff training budgets Increased staff training budgets

Overall 14.4% 15.7% 10.8% 9.2%

Company type

Systems Integrator 15.7% 22.9% 12.9% 14.3%

Rental and Staging 26.4% 15.4% 12.5% 0.0%

Ind. Design Consultant 13.6% 30.0% 9.1% 15.0%

Manufacturer 8.0% 2.9% 3.4% 2.9%

Rep/Dealer/Distributor 9.2% 5.9% 15.4% 5.9%

Ind. Programmer/Multimedia Prof. 10.0% 7.7% 5.0% 15.4%

Company size

Up to $2 million 13.2% 14.5% 10.5% 12.9%

$2.1 to $5 million 18.9% 10.7% 7.8% 3.6%

$5.1–$10 million 15.1% 20.8% 19.2% 4.2%

$10.1–$25 million 14.3% 14.3% 7.7% 7.1%

$25+ million 18.8% 27.6% 13.7% 13.8%

Location 
(U.S. only)

Northeast 11.6% 6.3% 8.4% 9.4%

South Atlantic 20.4% 34.4% 10.8% 6.3%

South Central 14.0% 26.7% 2.3% 0.0%

North Central 12.0% 10.7% 9.6% 14.3%

Mountain/Pacific 16.5% 10.0% 14.6% 10.0%

Perceived
company
position

Better 11.6% 6.8% 12.3% 16.9%

Same 13.8% 9.1% 11.7% 9.1%

Worse 27.0% 33.3% 2.7% 1.8%
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Exhibit H3: Strategic Reactions by Segment

Feb 10 Oct 09

None of the above

Overall 6.8% 7.0%

Company type

Systems Integrator 4.0% 4.3%

Rental and Staging 6.9% 3.8%

Ind. Design Consultant 29.5% 5.0%

Manufacturer 5.7% 0.0%

Rep/Dealer/Distributor 3.1% 5.9%

Ind. Programmer/Multimedia Prof. 10.0% 38.5%

Company size

Up to $2 million 16.7% 21.0%

$2.1 to $5 million 4.4% 0.0%

$5.1–$10 million 5.5% 0.0%

$10.1–$25 million 2.2% 0.0%

$25+ million 4.3% 0.0%

Location 
(U.S. only)

Northeast 8.4% 9.4%

South Atlantic 7.5% 3.1%

South Central 2.3% 6.7%

North Central 4.8% 7.1%

Mountain/Pacific 2.9% 5.0%

Perceived
company
position

Better 4.7% 10.2%

Same 9.2% 10.6%

Worse 8.1% 0.0%
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Exhibit H4: Confidence Metrics by Segment 

Confidence in overall North American economic conditions

February 2010 October 2009

Change
(*)High Moderate Low

Average
score High Moderate Low

Average
score

Overall 15.9% 43.1% 26.7% 2.8 19.5% 38.4% 30.3% 2.8 0.0

Company
type

Systems Integrator 12.9% 40.3% 30.6% 2.7 17.1% 31.4% 38.6% 2.7 0.0

Rental and Staging 18.1% 50.0% 23.6% 2.9 15.4% 34.6% 46.2% 2.6 0.3

Ind. Design Consultant 9.1% 54.5% 22.7% 2.8 25.0% 55.0% 15.0% 3.1 (0.3)

Manufacturer 25.3% 37.9% 23.0% 3.0 26.5% 35.3% 23.5% 3.0 0.0

Rep/Dealer/Distributor 13.8% 47.7% 23.1% 2.9 23.5% 41.2% 17.6% 2.9 0.0

Ind. Programmer/
Multimedia Prof.

15.0% 45.0% 25.0% 2.8 7.7% 53.8% 15.4% 2.7 0.1

Company
size

Up to $2 million 14.9% 49.1% 25.4% 2.8 17.7% 43.5% 33.9% 2.7 0.1

$2.1–$5 million 14.4% 41.1% 34.4% 2.7 17.9% 28.6% 46.4% 2.5 0.2

$5.1–$10 million 20.5% 45.2% 27.4% 2.9 16.7% 50.0% 25.0% 2.8 0.1

$10.1–$25 million 12.1% 47.3% 33.0% 2.7 25.0% 42.9% 25.0% 3.0 (0.3)

$25+ million 20.5% 47.9% 23.9% 2.9 31.0% 34.5% 31.0% 3.0 (0.1)

Location
(U.S. only)

Northeast 17.9% 41.1% 30.5% 2.8 25.0% 46.9% 9.4% 3.2 (0.4)

South Atlantic 15.1% 47.3% 28.0% 2.8 18.8% 43.8% 31.3% 2.8 0.0

South Central 14.0% 46.5% 25.6% 2.9 26.7% 26.7% 40.0% 2.7 0.2

North Central 20.5% 51.8% 24.1% 2.9 7.1% 50.0% 42.9% 2.5 0.4

Mountain/Pacific 20.4% 43.7% 31.1% 2.8 27.5% 35.0% 32.5% 2.8 0.0

Table continued on the following page
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Exhibit H4: Confidence Metrics by Segment 

Confidence in overall global economic conditions

February 2010 October 2009

High Moderate Low
Average

score High Moderate Low
Average

score
Change (*)

Overall 16.6% 42.0% 29.4% 2.8 14.6% 42.2% 31.4% 2.7 0.1

Company
type

Systems Integrator 13.3% 39.5% 35.1% 2.7 18.6% 37.1% 37.1% 2.7 0.0

Rental and Staging 16.7% 43.1% 31.9% 2.8 15.4% 19.2% 42.3% 2.5 0.3

Ind. Design Consultant 20.5% 52.3% 20.5% 3.0 0.0% 70.0% 25.0% 2.7 0.3

Manufacturer 23.0% 39.1% 25.3% 3.0 14.7% 47.1% 23.5% 2.9 0.1

Rep/Dealer/Distributor 15.4% 49.2% 16.9% 3.0 11.8% 58.8% 23.5% 2.8 0.2

Ind. Programmer/
Multimedia Prof.

25.0% 40.0% 25.0% 2.9 23.1% 30.8% 15.4% 3.0 (0.1)

Company
size

Up to $2 million 20.2% 45.6% 27.2% 2.9 14.5% 48.4% 27.4% 2.8 0.1

$2.1–$5 million 13.3% 43.3% 37.8% 2.7 17.9% 35.7% 42.9% 2.6 0.1

$5.1–$10 million 15.1% 43.8% 32.9% 2.8 4.2% 45.8% 45.8% 2.5 0.3

$10.1–$25 million 16.5% 47.3% 30.8% 2.8 21.4% 32.1% 42.9% 2.8 0.0

$25+ million 20.5% 45.3% 30.8% 2.9 20.7% 55.2% 20.7% 3.0 (0.1)

Location
(U.S. only)

Northeast 21.1% 37.9% 30.5% 2.8 18.8% 43.8% 9.4% 3.1 (0.3)

South Atlantic 15.1% 43.0% 26.9% 2.8 12.5% 34.4% 37.5% 2.6 0.2

South Central 11.6% 39.5% 37.2% 2.7 13.3% 40.0% 46.7% 2.3 0.4

North Central 15.7% 44.6% 36.1% 2.8 3.6% 39.3% 46.4% 2.4 0.4

Mountain/Pacific 15.5% 38.8% 35.9% 2.7 10.0% 47.5% 35.0% 2.7 0.0

Table continued on the following page
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Exhibit H4: Confidence Metrics by Segment 

Confidence in the White House on business issues

February 2010 October 2009

High Moderate Low
Average

score High Moderate Low
Average

score
Change (*)

Overall 14.8% 17.7% 49.2% 2.2 23.8% 17.8% 43.8% 2.5 (0.3)

Company
type

Systems Integrator 10.5% 12.1% 59.3% 1.9 17.1% 18.6% 47.1% 2.4 (0.5)

Rental and Staging 25.0% 19.4% 40.3% 2.5 19.2% 15.4% 61.5% 2.1 0.4

Ind. Design Consultant 22.7% 29.5% 31.8% 2.8 55.0% 20.0% 20.0% 3.3 (0.5)

Manufacturer 16.1% 17.2% 46.0% 2.2 23.5% 14.7% 47.1% 2.5 (0.3)

Rep/Dealer/Distributor 12.3% 26.2% 40.0% 2.4 17.6% 23.5% 35.3% 2.5 (0.1)

Ind. Programmer/
Multimedia Prof.

10.0% 25.0% 45.0%
2.2

38.5% 15.4% 23.1% 3.1 (0.9)

Company
size

Up to $2 million 21.1% 18.4% 45.6% 2.4 32.3% 22.6% 33.9% 2.8 (0.4)

$2.1–$5 million 11.1% 18.9% 61.1% 2.0 21.4% 25.0% 50.0% 2.4 (0.4)

$5.1–$10 million 12.3% 16.4% 53.4% 2.1 20.8% 12.5% 54.2% 2.3 (0.2)

$10.1–$25 million 13.2% 20.9% 57.1% 2.1 17.9% 21.4% 53.6% 2.3 (0.2)

$25+ million 16.2% 18.8% 51.3% 2.2 24.1% 6.9% 62.1% 2.2 0.0

Location
(U.S. only)

Northeast 12.6% 21.1% 53.7% 2.2 37.5% 18.8% 25.0% 3.1 (0.9)

South Atlantic 12.9% 17.2% 58.1% 2.1 21.9% 12.5% 59.4% 2.2 (0.1)

South Central 11.6% 11.6% 69.8% 1.8 20.0% 13.3% 66.7% 2.0 (0.2)

North Central 15.7% 20.5% 60.2% 2.1 14.3% 25.0% 57.1% 2.2 (0.1)

Mountain/Pacific 17.5% 16.5% 59.2% 2.2 32.5% 15.0% 45.0% 2.6 (0.4)

Table continued on the following page
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Exhibit H4: Confidence Metrics by Segment 

Confidence in the U.S. Congress on business issues

February 2010 October 2009

High Moderate Low
Average

score High Moderate Low
Average

score
Change (*)

Overall 6.0% 16.5% 58.3% 1.9 13.5% 17.3% 54.1% 2.1 (0.2)

Company
type

Systems Integrator 3.6% 10.5% 65.7% 1.7 12.9% 17.1% 50.0% 2.1 (0.4)

Rental and Staging 12.5% 20.8% 50.0% 2.2 11.5% 11.5% 73.1% 1.8 0.4

Ind. Design Consultant 6.8% 15.9% 61.4% 2.0 15.0% 25.0% 55.0% 2.5 (0.5)

Manufacturer 6.9% 21.8% 51.7% 2.0 14.7% 11.8% 58.8% 2.0 0.0

Rep/Dealer/Distributor 6.2% 24.6% 47.7% 2.2 11.8% 35.3% 29.4% 2.5 (0.3)

Ind. Programmer/
Multimedia Prof.

5.0% 30.0% 45.0% 2.2 23.1% 15.4% 38.5% 2.5 (0.3)

Company
size

Up to $2 million 8.8% 14.0% 61.4% 1.9 12.9% 21.0% 54.8% 2.2 (0.3)

$2.1–$5 million 2.2% 17.8% 68.9% 1.7 21.4% 21.4% 53.6% 2.3 (0.6)

$5.1–$10 million 4.1% 13.7% 61.6% 1.8 8.3% 12.5% 62.5% 2.0 (0.2)

$10.1–$25 million 7.7% 22.0% 61.5% 2.0 10.7% 25.0% 57.1% 2.1 (0.1)

$25+ million 5.1% 17.9% 63.2% 1.9 17.2% 10.3% 65.5% 2.0 (0.1)

Location
(U.S. only)

Northeast 9.5% 12.6% 65.3% 1.9 15.6% 25.0% 40.6% 2.5 (0.6)

South Atlantic 4.3% 15.1% 66.7% 1.8 12.5% 6.3% 75.0% 1.9 (0.1)

South Central 4.7% 9.3% 79.1% 1.5 13.3% 26.7% 60.0% 2.1 (0.6)

North Central 6.0% 18.1% 72.3% 1.8 7.1% 28.6% 60.7% 2.0 (0.2)

Mountain/Pacific 5.8% 19.4% 68.0% 1.9 17.5% 15.0% 62.5% 2.1 (0.2)

* = the change amount listed is the difference in average scores from survey-to-survey.
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Exhibit H5: Overall Vertical Market/Venue Trends

%

involved n=

Demand trends over the past six
months (*)

Increased
Remain the

same Decreased

Airport/Transit facilities
Feb 10 34.2% 187 16.0% 52.4% 31.6%

Oct 09 34.1% 63 20.6% 55.6% 23.8%

Corporate/Enterprise Offices 
(other than Finance/Insurance and

Manufacturing/Industrial)

Feb 10 75.7% 414 18.1% 45.9% 36.0%

Oct 09 75.7% 140 15.0% 36.4% 48.6%

Education – K-12
Feb 10 60.9% 333 29.4% 45.9% 24.6%

Oct 09 55.7% 103 35.9% 41.7% 22.3%

Education – higher education
Feb 10 74.6% 408 32.6% 50.0% 17.4%

Oct 09 74.1% 137 35.8% 44.5% 19.7%

Finance/Insurance
Feb 10 58.7% 321 12.5% 51.4% 36.1%

Oct 09 58.4% 108 9.3% 35.2% 55.6%

Government/Military
Feb 10 67.3% 368 34.5% 44.6% 20.9%

Oct 09 63.8% 118 24.6% 58.5% 16.9%

Healthcare
Feb 10 65.6% 359 26.2% 52.9% 20.9%

Oct 09 64.3% 119 17.6% 50.4% 31.9%

Home/Residential/Consumer
Feb 10 33.1% 181 18.8% 37.6% 43.6%

Oct 09 33.5% 62 9.7% 37.1% 53.2%

Houses of Worship
Feb 10 58.7% 321 14.6% 51.4% 34.0%

Oct 09 57.3% 106 14.2% 49.1% 36.8%

Manufacturing/Industrial
Feb 10 52.5% 287 9.4% 52.6% 38.0%

Oct 09 52.4% 97 1.0% 45.4% 53.6%

Non-profit/Associations/Museums
Feb 10 56.3% 308 8.1% 51.9% 39.9%

Oct 09 63.2% 117 3.4% 55.6% 41.0%

Performance Venues/Hotels/Convention Centers
Feb 10 64.4% 352 19.3% 43.5% 37.2%

Oct 09 67.0% 124 13.7% 33.9% 52.4%

Retail/Shopping Centers
Feb 10 39.5% 216 13.0% 42.6% 44.4%

Oct 09 43.2% 80 5.0% 40.0% 55.0%

All other venues/markets
Feb 10 23.9% 131 13.7% 54.2% 32.1%

Oct 09 27.0% 50 10.0% 48.0% 42.0%

* = data on demand trends are based only upon those respondents who are involved in the vertical market/venue.
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Survey Instrument
1. In what country are you located? _________________________

2. [If located in the US or Canada] In what state/province are you located?______________________

3. Please indicate which of the following best describes your company:

‘ We provide AV products, services, applications and/or consulting to our customer/client base
‘ We are end-users of AV products, services or applications [SKIP TO QUESTION 19]

4. Which of the following best describes your company?

‘ Dealer/Reseller
‘ Distributor
‘ Systems Integrator
‘ Rental and Staging Company
‘ Independent Design Consultant

‘ Independent Programmer
‘ Manufacturer
‘ Independent Manufacturer’s Representative
‘ Multimedia Professional
‘ Other__________________________________

5. Please rate the overall performance of your company over the PAST six months:

‘ (10) Record growth and profits
‘ (9)
‘ (8)
‘ (7)
‘ (6)

‘ (5)
‘ (4)
‘ (3)
‘ (2)
‘ (1) Bankruptcy

Any comments you would like to share about your company’s performance over the PAST six months would be
welcomed:__________________________________________________________________________

6. What do you expect the overall performance of your company to be over the NEXT six months?

‘ (10) Record growth and profits
‘ (9)
‘ (8)
‘ (7)
‘ (6)

‘ (5)
‘ (4)
‘ (3)
‘ (2)
‘ (1) Bankruptcy

Any comments you would like to share about your company’s anticipated performance over the NEXT six months would be
welcomed:

7. Did your company have ANY level of involvement in the rental and staging sector in 2009?

‘ Yes ‘ No [SKIP TO QUESTION 11]

8. What percentage of your company’s 2009 total gross revenue/turnover will be from rental and staging activities?

‘ Less than 10%
‘ 10% to 25%
‘ 26% to 50%

‘ 51% to 75%
‘ Greater than 75%

9. Thinking ONLY of the rental and staging portion of your business, please rate the overall performance of your company
over the PAST six months:

‘ (10) Record rental & staging growth and profits
‘ (9)
‘ (8)
‘ (7)
‘ (6)

‘ (5)
‘ (4)
‘ (3)
‘ (2)
‘ (1) Rental & staging activities were a major drag on
          company performance.

Any comments you would like to share about your company's rental & staging performance over the PAST six months
would be welcomed:                                                                                                                                 
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10. Again thinking ONLY of the rental and staging portion of your business, please indicate what you expect your company’s
rental & staging performance to be over the NEXT six months:

‘ (10) Record rental & staging growth and profits
‘ (9)
‘ (8)
‘ (7)
‘ (6)

‘ (5)
‘ (4)
‘ (3)
‘ (2)
‘ (1) Rental & staging activities were a major drag on
          company performance.

Any comments you would like to share about your company's anticipated rental & staging performance over the NEXT six
months would be welcomed:                                                                                                                

11. Taking all factors into consideration (i.e., sales, market/economic conditions, customer orders, etc.), do you feel your
company is presently in better or worse financial health than it was six months ago?

‘ We are in much better financial health than six months ago
‘ We are in somewhat better financial health than six months ago
‘ We are in about the same shape as six months ago
‘ We are in somewhat worse financial health than six months ago
‘ We are in much worse financial health than six months ago

12. Please indicate the overall demand trends you’ve experienced in the following vertical markets/venues over the past 6 months:

Demand has
increased

Demand has
remained about

the same
Demand has

decreased

Not sure/not
involved in this

area

Airport/Transit facilities ‘ ‘ ‘ ‘

Corporate/Enterprise Offices (other than
Finance/Insurance and Manufacturing/Industrial)

‘ ‘ ‘ ‘

Education – K-12 ‘ ‘ ‘ ‘

Education – higher education ‘ ‘ ‘ ‘

Finance/Insurance ‘ ‘ ‘ ‘

Government/Military ‘ ‘ ‘ ‘

Healthcare ‘ ‘ ‘ ‘

Home/Residential/Consumer ‘ ‘ ‘ ‘

Houses of Worship ‘ ‘ ‘ ‘

Manufacturing/Industrial ‘ ‘ ‘ ‘

Non-profit/Associations/Museums ‘ ‘ ‘ ‘

Performance Venues/Hotels/Convention Centers ‘ ‘ ‘ ‘

Retail/Shopping Centers ‘ ‘ ‘ ‘

All other venues/markets ‘ ‘ ‘ ‘

13. Which one vertical market/venue looks most promising in terms of overall demand for 2010?

‘ Airport/Transit facilities
‘ Corporate/Enterprise Offices
‘ Education – K-12
‘ Education – higher education
‘ Finance/Insurance
‘ Government/Military
‘ Healthcare
‘ Home/Residential/Consumer

‘ Houses of Worship
‘ Manufacturing/Industrial
‘ Non-profit/Associations/Museums
‘ Performance Venues/Hotels/Convention Centers
‘ Retail/Shopping Centers
‘ All other venues/markets
‘ Not sure
‘ Demand will be about the same for all markets/venues
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14. Please rate your PRESENT level of confidence in the following:
High   Low No opinion

Confidence in overall local economic conditions  5      4    3 2     1  ‘
Confidence in overall North American economic conditions  5      4    3 2     1  ‘
Confidence in overall global economic conditions  5      4    3 2     1  ‘
Confidence in the White House on business issues  5      4    3 2     1  ‘
Confidence in the U.S. Congress on business issues  5      4    3 2     1  ‘

15. Which of the following statements best describes your sentiments regarding present overall economic conditions:

As of January 2010, the overall economy...
‘ Is already on the upswing
‘ Is stable, and will pick up in 2010
‘ Is stable, but will not pick up until 2011 or later
‘ Is tracking downward, but will “bottom out” in 2010
‘ Is tracking downward, and will not “bottom out” until 2011 or later

16. Please indicate which of the following staffing strategies your company has presently put into place:
(Check all that apply.)

‘ We have laid off or let staff go
‘ We have not filled vacant positions
‘ We are hiring, but have hired fewer people than we originally anticipated
‘ We are hiring, and have hired more people than we originally anticipated
‘ We have outsourced tasks rather than hire staff
‘ We are doing more work with internal resources rather than using outside services/providers
‘ We have cut staff salaries or benefits
‘ We have increased staff salaries or benefits
‘ We have delayed or decreased planned pay increases
‘ We have boosted planned pay increases or provided bonuses
‘ We have cut staff training budgets
‘ We have increased staff training budgets
‘ None of the above

For those who indicated they laid off/let staff go:
A. About what percentage of your company’s staff have been laid off in 2009?

‘ Less than 1%
‘ 1% to 2%
‘ 3% to 5%
‘ 6% to 8%
‘ 9% to 11%

‘ 12% to 15%
‘ 16% to 20%
‘ 21% to 25%
‘ 26% to 30%
‘ 31% to 35%

‘ 36% to 40%
‘ 41% to 45%
‘ 46% to 50%
‘ Greater than 50%
‘ Not sure

B. Which of the following staff categories was most affected by the layoffs?
‘ Sales/Marketing staff
‘ Administrative staff
‘ Technical/Installation staff

‘ Management/Executive staff
‘ All staff categories were equally affected
‘ Not sure

C. Will additional staff be laid off in 2010?
‘ Yes, definitely
‘ Yes, possibly
‘ Probably not
‘ Definitely not
‘ Not sure
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17. Please estimate your company's anticipated total gross revenue/turnover for 2009 (in USD):

‘ Up to $2 million
‘ $2.1 to $5 million
‘ $5.1 to $10 million
‘ $10.1 to $25 million
‘ $25.1 to $50 million
‘ Greater than $50 million

18. Is your company a member of InfoComm International?

‘ Yes
‘ No
‘ Not sure

The following questions are for end-users only]

19. Which industry/sector does your company represent?

‘ Education (K-12)
‘ Higher education
‘ Corporate/business
‘ Healthcare
‘ Non-profit
‘ Government
‘ Other (please specify)                                                                           

20. Which of the following best describes your primary job function:

‘ Manage AV systems, services, equipment and/or functions
‘ Manage IT systems, services, equipment and/or functions
‘ Manage both AV and IT
‘ Other:______________________________________________________

21. Please indicate the total number of rooms (e.g., classrooms, boardrooms, etc.) that you manage for AV functions.
If none, please enter a zero: _____________

22. What level of purchasing authority do you have for the AV products, services and equipment used by your
company/organization?

‘ Set or approve the total AV budget
‘ Approve the purchase of AV products/services
‘ Select AV products, services and/or vendors
‘ Recommend AV products, services and/or vendors
‘ Determine AV product/service specifications
‘ Provide general input into AV purchase decisions
‘ No involvement with AV products, services or equipment

23. Please indicate the approximate number of staff who are involved with the management, implementation and/or
acquisition of AV equipment within your company/organization: Please note the following:

• Include only paid staff (e.g., exclude interns, students, etc. who do not hold paid positions) 
• If your company/organization has multiple locations/offices, please include ALL locations in your total

Total AV staff = _________
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24. Please indicate which of the following staffing strategies your organization has presently put into place:
(Check all that apply.)

‘ We have laid off or let staff go
‘ We have not filled vacant positions
‘ We are hiring, but have hired fewer people than we originally anticipated
‘ We are hiring, and have hired more people than we originally anticipated
‘ We have outsourced tasks rather than hire staff
‘ We are doing more work with internal resources rather than using outside services/providers
‘ We have cut staff salaries or benefits
‘ We have increased staff salaries or benefits
‘ We have delayed or decreased planned pay increases
‘ We have boosted planned pay increases or provided bonuses
‘ We have cut staff training budgets
‘ We have increased staff training budgets
‘ None of the above

25. Please rate your organization’s overall expenditures on AV products and services over the past six months:

‘ (10) Record amount of spending on AV
‘ (9)
‘ (8)
‘ (7)
‘ (6)

‘ (5)
‘ (4)
‘ (3)
‘ (2)
‘ (1) Zero spending on AV

Please describe the factors that impacted, drove or held back your AV spending over the past six months:
______________________________________________________________________________________

26. What do you expect your organization’s spending on AV products and services will be like over the next six
months?

‘ (10) Record amount of spending on AV
‘ (9)
‘ (8)
‘ (7)
‘ (6)

‘ (5)
‘ (4)
‘ (3)
‘ (2)
‘ (1) Zero spending on AV

Please describe the major factors that are influencing your future AV spending plans:

27. Considering your current budget situation, how much of a priority are investments in the following types of
systems over the next 6 to 12 months?

    High   Moderate       Low          Not at all Not sure/
   priority     priority     priority           a priority not app.

  Conferencing systems equipment and services ‘ ‘ ‘ ‘    ‘
(audio, video and teleconferencing)

  Control systems ‘ ‘ ‘ ‘    ‘
(e.g., a system that is used to control multiple 
AV peripherals or platforms)

  Digital signage ‘ ‘ ‘ ‘    ‘
  High definition displays
  IT expenditures related to AV uses ‘ ‘ ‘ ‘    ‘
  AV peripherals ‘ ‘ ‘ ‘    ‘

(e.g., furniture, cable, connectors, mounting, lighting, etc.) 
  Signal management ‘ ‘ ‘ ‘    ‘

(e.g., encoders, decoders, switches, etc.)
  General AV expenditures not included above ‘ ‘ ‘ ‘    ‘
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28. If money were available, what would be the biggest “wish list” AV item you would want to purchase this year?

_______________________________________________________________________________________

29. Which of the following statements best describes your sentiments regarding present overall economic conditions:

As of January 2010, the overall economy...
‘ Is already on the upswing
‘ Is stable, and will pick up in 2010
‘ Is stable, but will not pick up until 2011 or later
‘ Is tracking downward, but will “bottom out” in 2010
‘ Is tracking downward, and will not “bottom out” until 2011 or later

30. Using the scale below, please indicate if your organization is presently dedicating more resources to building new
facilities, or is refurbishing existing facilities:

‘ (5) Dedicating most or all resources to BUILDING NEW facilities
‘ (4)
‘ (3) About balanced
‘ (2)
‘ (1) Dedicating most or all resources to REFURBISHING EXISTING facilities
‘ Not sure
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